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Factors Influential to The Choice of Shop Offering Dog Hair Trimming

And Grooming Service in Samut Prakam Province
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Abstract

The objectives of this research on the subject of factors influentialto the choice ofshop

offering dog hairtrimming andgrooming svhe in Samut Prakarn Province were to study t)

consumers' personal characteristics 2) factors supporting the decision to choose the shop 3)their

choice of shop providing service 4)and compare their choice based upon their personal

characteristics 4) the relationship between supporting factors (awareness , motivation) and their

choice. Samples included 384 consumers using services at the stores located in the area of

Samutprakam Province. Questionnaire was used as a tool to collect the data. Statistics used

included both descriptive statistics (frequency, percentage, mean, standard deviation) and

inferential statistics t-test, F-test or one way ANOVA together with multiple comparison test using

Scheffe', Pearson conelation). Level ofsignificance used was 0.05.

Outcome of the study revealed that the scores on the choice of using the service and all

supporting factors were high on a given rating scale. The research also indicated that consumers

with different personal characteristics (sex, age, education, income) did differ in their choice of

service. The study also showed that the choice of using the service was positively correlated with

awareness although the relationship was poor(r:.492) while the choice was positively correlated

with motivation although the relation was also poor (r:.498)


